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HUBUNGAN ANTARA PSYCHOLOGICAL CAPITAL DAN 
ENTREPRENEUERSHIP DENGAN KREATIVITAS  
BERWIRAUSAHA PADA PELAKU  




Penelitian ini bertujuan mengetahui hubungan antara 
psychological capital dan entrepreneuership dengan kreativitas 
berwirausaha pada pelaku usaha mikro kecil. Hipotesis yang 
diajukan: ada hubungan antara psychological capital dan 
entrepreneuership dengan kreativitas berwirausaha pada pelaku 
usaha mikro kecil. Subyek penelitian 118 pelaku usaha mikro 
kecil yang menjadi binaan Pusat Layanan Terpadu (PLUT) 
KUMKM kota Surakarta. Pengumpulan data menggunakan 
skala, dan analisis data menggunakan analisis regresi ganda. 
Berdasar hasil analisis diperoleh korelasi R= 0,585 dan Fregresi = 
29,980 dan nilai p = 0,000 (p < 0,01). Nilai koefisien korelasi 
rx1y= 0,423; p = 0,000 (p < 0,01). Menunjukkan ada hubungan 
positif antara psychological capital dengan kreativitas 
berwirausaha. Nilai koefisien korelasi rx2y= 0,526;  p = 0,000 (p < 
0,01). Hasil perhitungan ini menunjukkan ada hubungan positif 
antara entrepreneuership dengan kreativitas berwirausaha. 
Koefisien determinasi sebesar 33,1%. 
 
 






RELATIONSHIP BETWEEN PSYCHOLOGICAL CAPITAL AND 
ENTREPRENEUERSHIP WITH CREATIVITY 
ENTREPRENEUR TO THE ACTOR 
SMALL MICRO BUSINESSES 
 
ABSTRACT 
This study aims to determine the relationship between psychological 
capital and entrepreneurship with entrepreneurial creativity in micro 
small businesses. Hypothesis proposed: there is a relationship 
between psychological capital and entrepreneurship with 
entrepreneurial creativity in micro and small businesses. The subjects 
of the study were 118 small micro business practitioners who were 
fostered by the Surakarta City Cooperative and SME Office through 
the Surakarta City KUMKM Integrated Service Center (PLUT). Data 
collection uses scale, and data analysis uses multiple regression 
analysis. Based on the analysis results obtained by the correlation R = 
0.585 and Fregression = 29.980 and the value of p = 0.000 (p <0.01). 
Correlation coefficient value rx1y = 0.423; p = 0,000 (p <0.01). Shows 
that there is a positive relationship between psychological capital with 
entrepreneurial creativity. Correlation coefficient value rx2y = 0.526; p 
= 0,000 (p <0.01). The results of this calculation indicate there is a 
positive relationship between entrepreneurship and entrepreneurial 
creativity. The coefficient of determination is 33.1%. 
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